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Project Overview

*The recommendation engine helps
automotive campaigns target potential buyers
while avoiding advertising to those not
interested in buying a new vehicle

*Process various offline and online marketing
data and recommends campaign
Improvements

Campaign managers have the option to
implement recommendations to their
campaign using an intuitive interface




System Architecture

HTTP Requests

Data Services l Internet

v

Ajax Requests
via HTTP

e
Websockets
9 |© x
A\ 4
Data Retrieval Control Panel @

] =
Notifier

Public

HTTP

A

HTTP (POST)

Database Database Connector

b
‘ The Capstone Experience Team Urban Science Alpha Presentation 3




Create Page Select Brand

| Creato - Ad Campaign Mana
& C O @ localhost 5000/Cam

Hiawr b2 take & screenshot on your Mac - Apple Suppart

Company

@  Company Details Available Brands Available Segments
Mitsubishi

Cadillac
Nissan

Chevrolet

Chrysler

Hyundal
Infinit

Jeep
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Create Page Select Segments

Company
[0 By Available Brands Available Segments
Mitsubishi Trucks - CUV Compact
Cadillac Trucks - SUV Compact
Nissan Trucks - CUY Mid-Size
Chevrolet Car - Subcompact
RAM Car - Sporty Compact
Chrysler Car - Alternative Power
Car - Compact
Dodge Trucks - Van Full-Size
Trueks - Pickup Compact
GmC Trucks - Van MiniVan
Trucks - Pickup Full-Size
Hyundai Trucks - CUV Mini
Trucks - SUV Mid-Size
Infiniti Car - Large
Trucks - SUV Large
Jeep Car - Mid-Size
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Create Select Geography

Select all States:
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Create Page Final Details

& C O O healhost 5000/ s/Croate a ¥ O Ero

Campaign Details

NissanTest1
3000000
How agressively to drop Exposures?
@  Campaign Details ®:
25%
How agressively to drop Defectors?
50%
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Create Page Loading Bar

~B2).a

Creating Campaign Universe

This may take a while
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Manage Page

| Manage - Ad Campaign Mar:
0/01624231-1167- 45 e0-9016-0a0Bd 2cBLLI3

Manage Nissan's NissanTest1

Suggestions £

.:l Always Take Suggestions
Automatically Email List

Drop 200 people and add 193 new cnes
FRaise Exposure Agressiveness I 67%

Drop Defection Agressiveness 1o 34%

Raise Targel Exposure 1o 40,000,000

Percentage to Drop Percentage to Add
o o

Exposure Aggressiveness Defector Aggressiveness
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What's left to do?

* Improve CSS
* Improve dataflow
* Add more data
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Questions?
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So What Does It Do?

Exports a list which is a highly efficient
marketing tool. This list contains names and
contact information of people and could save a
company millions of dollars by more efficiently
marketing to a specific group of people, no
longer wasting resources on inefficient
marketing.




